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 autor author DARKO FRITZ  projekt project 38. zagrebački salon, arhitektura, 2003 – vizualni identitet, 

grafi čko oblikovanje i postav izložbe | Th e 38th Zagreb Salon, Architecture, 2003 – Visual Identity, Graphic Design and 

Setup  2003.  opis projekta project description   Key words: low-fi , no-logo, economical; Non-proprietary symbol, 

typography; Character distribution and composition are set, typography is not.; Txt (ASCII) only; Catalogue - Txt + 

reproductions of works. Lines and other elements shaped with letters. ASCII; Book with no title page. Th e title is put on 

the rear cover with a dry stamp; Paper – the cheapest possible (the new economy, not necessarily the worst or recycled); 

Environmental penetration, a transparent perforation right through the book (dia. 6 mm) along the bottom edge of the 

reproductions; Exhibition - Th e absurdity of the medium of an architecture exhibition (outside any climatic or social 

context) = the presentation of works reduced to information; Exhibition: = a book in space, 3 galleries – 3 book chapters; 

Only 2D presentation of the contents of the exhibition (static and dynamic image). Wall. 2D info display in the language 

of graphic design on the medium of wall paper (digital printouts); No design, minimum of necessary design, display 

information = wall and rest of space untouched; Book as labyrinth, non-linear reading = circulation of the audience; 

Hardware of the exhibition invisible to the audience; Sound design of the space. Soundscape. Non-music. 5 channel sound 

system (original collaboration by Ivan “Klif” Marušić).; Web (original collaboration from Trudy Lane) Yes: HTML. No: 

SWF (Flash). All works in the DB. Several ways of using the search engine. Typography according to set standards (in 

Web medium); Advertising. - Posters: placed only in free (or sponsored) billboards. Various set formats. Not necessarily 

very prominent.; Hi-res photos of the poster of the 38th Salon in architecturally low-grade urban spaces – but socially 

high grade – shopping centres, Savaks Steet, Prečko (collaboration from Boris Cvetanović); Low-res poster photographs on 

unoffi  cial advertising spots, pixelisation, cheap camera snapshots. 
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